























efficient when it came to managing all the individual
components that go into project development. Now,
the control is under one centralized purchasing
scheme, and vendors have one point of contact to
simplify the process. The newly dedicated team
works to keep costs down, as well as ensures that
purchasing decisions are uniform.

FUTURE

The goal for Glidepath, for the future, is to maintain
acorporate presence in New Zealand, and further
expand project and sales operations out into the
market areas the Company serves , including
Australia, India, China, South America, Southern
Africa and Southeast Asia. “We are already
beginning to regionalize our efforts, we have small
offices in Mumbai and Shanghai, but we want
those offices to grow,” says Fitzgerald. “It's going
to take a number of years, but that is the direction
we are heading.” ll
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FACTS AT A GLANCE

COMPANY NAME: Glidepath Limited

GROUP GM: John Fitzgerald

OPERATIONS: High technology provider
of baggage logistics systems

EMPLOYEES: 200+

REVENUE: $100M approx

www.glidepathgroup.com




Glidepath Limited
30 Cartwright Road
Kelston, 0602 Auckland, New Zealand

T: +64 98183354 | F: +64 9818 9994

s

glidepath

BUSINESSREYIEW

www.glidepathgroup.com
HEEEEEENNEr


http://www.businessreviewaustralia.com
http://www.glidepathgroup.com

